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MOST OF US PLAN TO DO SOME
CHRISTMAS SHOPPING AND WILL SPEND
$600 TO $1,500 IRIS

RESEARCH
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WE’LL MOSTLY SHOP LOCALLY, CHOOSING
CONVENIENCE AND SERVICE OVER VALUE
FOR MONEY AND RANGE OF GOODS/SERVICES [
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EXPECTED SPENDING WILL BE P
DOWN ACROSS HALF OF THE
CATEGORIES MEASURED IRIS
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WE WILL BE DINING '
OUT LOCALLY AS WELL
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