HOW WE
MADE OUR RIS
DONATIONS

There are plenty of channels with crowdsourcing rapidly growing in popularity.

X

48% 9% 24
Regular High Street Door-knock Crowdsourcing Telethon Other
deduction fundraising appeals fundraising appeals
plan from campaign campaign
my bank (e.g. Kickstarter,
account Indiegogo]
I ] i
Donation to the specific causes Functions / Events Respond to letter requests
Give service or kind donations Direct approach at functions Mail request | Direct mail appeals
Single donations to specific fundraising campaigns Charity Ball attendance Respond to online requests
Reading about an issue and sourcing a charity that addresses it Great lllawarra Walk Online appeals | Direct from website

R tsf harities already donating to & th h hurch -
equests from charities already donating to rough my churc Sponsorship

Sponsorship of a participant
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COMPETITION FOR THE
CHARITABLE DOLLARIN
AUSTRALIAIS INTENSE

NOT-FOR-PROFIT (NPI)
ORGANISATIONS (NO.)
IN AUSTRALIA

28,894

AN OVER-SERVICED
MARKET

A BEWILDERING CHOICE
OF CHARITIES AND
MICRO-CAUSES TO

SUPPORTCOULD BE
ADVANTAGEQOUS FOR
ESTABLISHED AND
TRUSTED BRANDS

© IRIS RESEARCH, MAY 2017

POPULATION
PER NPI

422

AUSTRALIA’S INDIVIDUAL
GIVING IS 0.23% OF GDP

WE'RE NOT AS GENEROUS
AS OTHER NATIONS

1.44

079 0.7
0.54
0.23

AUS USA NZ CAN UK

IRIS

RESEARCH

INDIVIDUAL GIVING
AS A PERCENTAGE
OF GDP

0.237%

REINFORCES THE
IMPORTANCE

OF CORPORATE
SPONSORSHIP

AND PHILANTHROPY



WHO DO WE THINK IS RESPONSIBLE e
FOR SUPPORTING WHAT WHEN IT RI
COMES TO COMMUNITY CAUSES? IRIS

Poverty & social exclusion
Education

Older people

Science & technology

Environment CORPORATE
Disability AUSTRALIA’S
Disasters RESPONSIBILITY
Community social welfare

Housing and homelessness

Economic regeneration

Safety & crime prevention

Equal opportunities \ SHARED
Humansrights RESPONSIBILITY
Sports & recreation

Heritage

Enterprise training

Medical research

Arts & culture COMMUNITY
Women'’s issues RESPONSIBILITY

Health
Children & young people
Overseas projects
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UNPROMPTED P
CHARITY BRAND 2
RECALL IRIS

Salvations Army/ Salvo’s 17%
Cancer Council 10%

Red Cross 8%

RSPCA 8%

Smith Family 5%
StVincentde Paul 5%

THE SALVATION Heart Research Foundation 4%
ARMY WASTOP World Vision 4%
OF MIND WHEN _ Vinnies 3%
LOCAL RESIDENTS Seeing Eye Dogs 2%
WERE ASKED TO Greenpeace 2%
RECALL REGISTERED Mission Australia 2%
CHARITIES. BUT Oxfam 2/
THEREIS A Anglicare 1%
LONG TAIL... Greenacres Association 1%

Kids Wish 1%

Lifeline 1%

McGrath Foundation 1%

MS Society 1%

Rotary 1%

Southern Youth & Family Services 1%
WWEF 1%

Others 17%




BUT AUSTRALIA’S P
INDIVIDUAL CHARITABLE o
GIVING IS IN DECLINE IRIS

E%BBE/EEEEEI?NIE GROWTH IN NAB CHARITABLE GIVING INDEX
IN CHARITABLE PERCENTAGE CHANGE, ROLLING 12 MONTH YEAR ON YEAR
GIVING OVER 12
THE YEARTO
AUGUST
2016

IN NSW, AVERAGE
(STRUCTURED]
DUNATIUN PER DONOR
[INDIVIDUAL] WAS

$386

IRIS RESEARCH, MAY 2017 SOURCE: The Cause Report, April 2016



ILLAWARRA |
PEOPLE SUPPORT RIS
A GOOD CAUSE

RESEARCH

2-3YEARS AGO - 6%

INTHELAST 6-12 MONTHS
8 9 %

4-5YEARS AGO - 2% | of survey
| respondents
IR T \ made at least
ETHAN5 YEARSAGO-2% —— \ Snedonation
inthe last
| HAVE NEVER DONATED - 1% 12 months
We are generous Half of the
and frequent lllawarra
donorsto community
charities makes regular
donations
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THE LEADING CAUSES
WE MOST RECENTLY
SUPPORTED

46%
Medical
research &

34%

health

43%
Children,
young people

30%
Community
welfare

29%
Poverty
and social

exclusion
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MEDICAL RESEARCH
CHILDREN & YOUNG PEOPLE
HEALTH

COMMUNITY SOCIAL WELFARE
POVERTY & SOCIAL EXCLUSION
DISASTERS

OVERSEAS PROJECTS
DISABILITY

HOUSING & HOMELESS
ENVIRONMENT

EDUCATION

WOMEN’S ISSUES
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